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ONWARDS AND UPWARDS FOR GLOBAL MARKET 
APPAREL AND FOOTWEAR 2014: KEY FINDINGS 
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GLOBAL APPAREL 
AND FOOTWEAR 

SALES TO HIT US$2 
TRILLION MARK BY 

2018 
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AN UNHEALTHY BRIC OBSESSION 

Rest of 
the 

World 

China 

India 
Russia 
Brazil 

0

50

100

150

200

250

A
bs

ol
ut

e 
va

lu
e 

gr
ow

th
, U

S$
 b

ill
io

n 

Global Apparel and Footwear 
Growth Forecast 2008-2013 
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China Slowdown Hits 
Regional Growth  

Rest of Asia Pacific

China

% y-o-y growth Asia Pacific

% y-o-y growth China
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BRICs forecast 
to account for 
over 64% of 
projected 
global sales 
over the next 5 
years  



Discounting 

Fast 
fashion 

Private 
label 

THE DOWNWARD PRICE SPIRAL 
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GLOBAL APPAREL AND FOOTWEAR MARKET COMPOSITION 
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Womenswear 
39% 

Menswear 
25% 

Footwear 
20% 

Childrenswear 
9% 

Apparel 
Accessories 

4% 

Hosiery 
3% 

Global Sales Breakdown by Category 2013 



FOOTWEAR GROWTH SHOWS STRONGER RESILIENCE THAN 
APPAREL 

0.0

1.0

2.0

3.0

4.0

5.0

6.0

7.0

8.0

%
 y

ea
r-

on
-y

ea
r 

gr
ow

th
 

Footwear vs Apparel Value 
Growth 2008-2013 

Apparel Footwear

Statement shoes 

Sports footwear 
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CHILDRENSWEAR GROWTH BENEFITS ECONOMY AND 
PREMIUM BRANDS 
 

APPAREL AND FOOTWEAR 2014: KEY FINDINGS 

0

5

10

15

20

25

30

35

40

45

2008 2009 2010 2011 2012 2013

%
 v

al
u

e 
sh

ar
e 

UK: Private Label Brand Share  
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2013: Menswear Outperforms Womenswear in Key Markets 

Menswear
Womenswear

THE GLOBAL MENAISSANCE GATHERS MOMENTUM 
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Personal 
grooming + 

appearance on 
the rise 

Internet: a key 
educational and 

transactional 
platform 

Standalone 
stores + 

dedicated 
fashion weeks 



ONLINE FASHION SEES A WHIRLWIND OF INNOVATION 

Trying before 
buying 

Online fitting 
guidance 

. 
Data gathering to 

perfect fit 
Personalised 
experiences 

Simplicity in 
experience is key 
Tailored products 

benefit from offline 
initiatives 

DENIM LINGERIE 
  

MENSWEAR 
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ADDITIONAL RESOURCES 

 Apparel and Footwear Blog http://blog.euromonitor.com/clothing-and-footwear/  
 Apparel and Footwear Report Store http://www.euromonitor.com/apparel  
 Euromonitor on LinkedIn http://www.linkedin.com/company/euromonitor-international?trk=biz-

companies-cym  
 Euromonitor on Twitter  https://twitter.com/euromonitor  
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